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At High Canada Magazine 
Publishing Group, we are 

committed to providing our 
readers with the most current, 

relevant, and reliable information 
available. 

To help us maintain the editorial 
excellence and integrity of our 

publication, we have assembled a 
qualified Council of dedicated 

experts and innovators and 
natural health and cannabis to 

serve on HCM’s Editorial 
Advisory Board: 

With the help of these industry 
authorities, HCM offers fresh 

timely and accurate information 
about natural health and wellness 

as it applies to cannabis. The 
board members lend their 
expertise to our process of 

developing and commissioning or 
editorial lineup, and a post-

publication review of each issue 
which is invaluable in 

maintaining our more than nine 
year reputation as Canada's most 

trusted cannabis health and 
wellness resource.

Every effort is made to ensure 
that the majority of advertised 

products will be available for sale 
in Canada.

The information provided in this 
magazine is for educational and 
informational purposes only. It 

should not be used as a substitute 
for the advice of qualified and 

licensed practitioner or 
healthcare provider. 

The opinions expressed here are 
not necessarily those of High 

Canada Media Group, it’s 
affiliates or parent company. 

Different views may appear in 
future articles or publications. 

Articles in HCM are copyrighted 
and must not be reprinted 

duplicated or transmitted without 
permission.

https://www.goodreads.com/author/show/14673944.T_F_Pruden
https://www.goodreads.com/author/show/14673944.T_F_Pruden
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The 
Digital Joint: 

How Technology 
Revolutionized 

Canada's
Cannabis 
Sector 

TECHVEMBER 2023TECHVEMBER 2023
editorial by Cyeditorial by Cy
WILLIAMSWILLIAMS

igh!	 	 It	 is	 my	 absolute	Hpleasure	 to	 welcome	 you,	
our	 readers,	 to	 the	 ninety	

issue	of	High!	Canada	Magazine.	It	
is	November	and	that	means	we	are	
deep	 diving	 technology	 in	 our	
sector	 in	 all	 it’s	 digital	 glory.	 You	
may	 be	 asking	 yourself,	 Do	 you	
mean	 the	 legal	 cannabis	 sector	 in	
Canada,	right?		

As	you	know	all	too	well,	once	our	
entire	 legal	 sector	 seemed	 like	 a	
hazy	dream	and	now	is	a	booming	
reality.	But	do	you	know	what	the	
real	 game-changer	 behind	 this	

http://www.purelifesoil.com
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buzzing	 industry	 is? 	 If 	 you're	
thinking	 "technology,"	 then	 roll	
yourself	 a	 digital	 joint	 and	 hop	 on	
board,	 as	 we	 take	 a	 glance	 at	 	 the	
past,	 present,	 and	 future	 of	 our	
sector	so	I	can	illustrate	to	you	how	
t e c h n o l o g y 	 h a s 	 p r o f o u n d l y	
t rans formed 	 every 	 aspec t 	 o f	
Canada's	cannabis	scene.

Cast	 your	 mind	 back	 to	 the	 pre-
legalization	 days,	when	 the	 air	was	
thick	with	 a	mix	 of	 excitement	 and	
apprehension.	

The	legal	cannabis	sector	was	in	its	
i n f ancy, 	 nav i ga t ing 	 comp lex	
regulations	 and	 shifting	 public	
perceptions.	 Technology	 wasn't	
exactly	 blazing	 the	 trail	 back	 then,	
but	it	was	simmering,	ready	to	ignite	
an	explosive	transformation.

Fast	 forward	 to	 October	 17,	 2018,	
when 	 t h e 	 e ra 	 o f 	 l e g a l 	 we ed	
meditation	 of�icially	 began	 in	
Canada.	 As	 the	 smoke	 cleared,	
technology	 emerged	 as	 the	 key	
ingredient,	blending	seamlessly	into	
every	aspect	of	the	cannabis	sector.	

From 	 e - commerce 	 p l a t f o rms	
simplifying	the	purchase	process	to	
c u t t i n g - e d g e 	 c u l t i v a t i o n	
technologies	 ensuring	 high-quality	
yields,	the	digital	revolution	was	well	
underway.

The Past: A Cloud of 
Uncertainty:

Legalization: 
A Digital Daiquiri:

http://www.purelifesoil.com
http://www.purelifesoil.com
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In	today's	digital	age,	technology	has	
fused	 itself	 so	 intricately	 with	 the	
cannabis	 industry	 that	 you	 can	
hardly	spot	the	seams.	Take	seed-to-
sale	 tracking	 systems,	 for	 instance.	
Through	 the 	 power	 of 	 digital	
d a t a b a s e s 	 a n d 	 b l o c k c h a i n	
technology,	 every	 plant's	 journey	
from	germination	to	distribution	can	
be	 meticulously	 tracked,	 ensuring	
transparency,	 quality	 control,	 and	
regulatory	 compliance.	 So,	 if	 you	
thought	 you	were	 just	buying	 some	
mellow	 greens,	 think	 again.	 You're	
buying 	 into 	 an 	 ent ire 	 d ig i ta l	
ecosystem.

But	 that's	 not	 all!	 From	 cannabis-
focused	mobile	applications	guiding	
consumers	 in	 strain	 selection	 to	
o n l i n e 	 d e l i v e r y 	 p l a t f o r m s	
connecting	 customers	 with	 a	 wide	
array	 of	 products,	 technology	 has	
cultivated	a	rich	online	marketplace	
where	every	toker's	need	is	catered	
to	 with	 just	 a	 few	 clicks.	 It's	 like	 a	
virtual	 cannabis	 buffet	 for	 both	
enthusiasts	 and	 medicinal	 users	
alike.

So	where	does	 the	road	paved	with	
ones	 and	 zeros	 lead	us	next?	Brace	
yourself	for	a	futuristic	smoke	sesh,	
my	friends.	Technology	is	set	to	take	
the	cannabis	industry	to	even	loftier	
heights.	 Arti�icial	 intelligence,	
machine	learning,	and	data	analytics	

The Present: 
Baked into Every Bud:

The Future: 
High-Tech Horizons Await:

http://www.purelifesoil.com
http://www.purelifesoil.com
http://www.purelifesoil.com
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Buckle	 up,	 fellow	 enthusiasts,	
because	 the	 technologically	
enriched	 future	 of	 Canada's	
legal	 cannabis	 industry	 is	
bound	 to	 take	 you	 on	 a	 wild,	
high-tech	 ride.	 Happy	 toking,	
and	may	the	digital	joint	always	
burn	bright!

The	 Collector’s	 Cup	 tour	 has	
wrapped	up	it’s	2023	season	in	
Vancouver.	 This	 tastemaker	
event	 brought	 budtenders	
together	 -	 all	 year	 long	 -	 to	
sample	 and	 learn	 how	 to	 sell	
products	 better	 across	 all	
ca tegor ies , 	 grade 	 � lower	
quality	and	connect	with	some	
of	the	most	passionate	industry	
professionals	out	 there	 in	our	
sector.		What	an	amazing	year	it	
was	and	we	take	great	pleasure	
in	 sharing	 the	 Winner’s	 with	
you	 from	 the	 �inal	 Collector’s	
Cup	 of	 the	 year	 that	was	 held	
recently	in	Vancouver.

Stay	High	Canada!
	

Cy Williams
Editor-in-Chief
High!	Canada	Magazine
editor	at	highcanada.net
Digital	Downloads	available	at	
www.highcanada.net

machine	 learning,	 and	 data	
analytics	are	ready	to	take	the	
center	stage.	Imagine	a	world	
where	algorithms	can	predict	
strain	 preferences	 based	 on	
your 	 pa s t 	 exper i ence s ,	
o ff e r i n g 	 p e r s o n a l i z e d	
recommendations	 that	 make	
your	next	puff	a	pure	delight.

Can	 you	 imagine	 cultivation	
facilities	 powered	 by	 smart	
sensors 	 and 	 au tomated	
systems,	 optimizing	 yield,	
resource	usage,	and	ensuring	
consistent	 product	 quality.	
With	 these	 technologies,	 the	
cannabis	 sector	 is	 poised	 to	
grow	greener,	more	ef�icient,	
and	more	pro�itable.

As	 technology	 continues	 to	
in fuse 	 i t s 	 DNA 	 in to 	 the	
c annab i s 	 s e c t o r, 	 we ' r e	
witnessing	 an	 evolution	 like	
no	other.	

From	 the	 initial	 stumbles	 of	
legalization	 to	 the	 �lowering	
abundance	 of	 the	 present,	
technology	 has	 sprouted	
across	 the	 entire	 cannabis	
i n du s t r y 	 l i ke 	 a 	 d i g i t a l	
greenhouse.

So , 	 puff-puff-pass 	 i t 	 on :	
technology	is	blazing	the	trail,	
shaping	 everything	 from	 the	
way	 we	 buy	 and	 consume	
cannabis 	 to 	 the	 way	 it 's	
cultivated	 and	 regulated.	

http://www.highcanada.net
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n the this issue of High ICanada Magazine, the 
s p o t l i g h t  f a l l s  o n 

remarkable women in the 
cannabis industry, known 
as the "Steam Queens." This 
special technology feature 
celebrates the intersection 
of female empowerment 
a n d  c u t t i n g - e d g e 
advancements within the 
cannabis sector. As the 
c a n n a b i s  l a n d s c a p e 
evolves, these trailblazing 
women are at the forefront, 
shaping the industry's 
technological narrative.

The term "Steam Queens" 
encapsulates the fusion of 
innovation and femininity, 
highlighting the integral 
role played by women in 
pushing the boundaries of 
cannabis technology. From 

cultivation to extraction, 
these women have made 
signi�icant contributions, 
challenging stereotypes 
a n d  r e d e � i n i n g  t h e 
t r a d i t i o n a l l y  m a l e -
dominated narrative of the 
cannabis industry.

H i g h  C a n a d a 
Magazine aims to 
provide a platform 
for these and all 
S t e a m  Q u e e n s , 
shedding light on 
t h e i r  e x p e r t i s e , 
leadership, and the 
unique perspectives 
they bring to an 
i n d u s t r y  t h a t 
continues to evolve.

http://www.purelifesoil.com
http://www.purelifesoil.com
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T h i s  fe a t u re  n o t  o n ly 
s h o w c a s e s  t h e 
achievements of  these 
women but also aims to 
inspire the next generation 
of innovators. 

By bringing their stories to 
the forefront, High Canada 
Magazine underscores the 
importance of diversity and 
i n c l u s i o n  i n  d r i v i n g 
t e c h n o l o g i c a l 
advancements within the 
cannabis space.

From breakthroughs in 
extraction techniques to 
a d v a n c e m e n t s  i n 

sustainable cultivation 
practices, the Steam Queens 
are navigating uncharted 
territories ,  leaving an 
indel ible  mark on the 
cannabis industry. 

High Canada Magazine 
invites readers to send in 
your own suggestions for 
future Steam Queens and 
e n j o y  e x p l o r i n g  t h i s 
dynamic intersection of 
t e c h n o l o g y  a n d 
empowerment, where the 
S t e a m  Q u e e n s  r e i g n 
s u p r e m e  i n  t h e  e v e r -
evolving world of cannabis 
innovation.

www.highcanada.net     Page 12
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Role & Work I do?

Budtender & Self-E
ducated

Medical Advocate

 Check out my work at

www.insta
gram.com/mindfullymedicatedtash

29
Cultivat

ors/Strains I
 like?

I love Pink K
ush 

by Pure Sun FArms.

Fave 
Methods 

of Consumption?

Natash
ia loves a

 bowl of 

ower or hash!

C 2023 HIGH! CANADA MAGAZINE. PRINTED IN CANADA

Natashia Hrushka Jewett

Natashia Hrushka Jewett

Sandra ColasantiSandra Colasanti

Role & Work I do?

President of Remo 

Brands Inc 

 Check out my work at

www.remonutrients.com
26

Cultivators/Strains I like?

I have a new focus and excitement 

for all things hemp.

Fave Methods 

of Consumption?
Sandra enjoys hemp topicals and 

smoking CBD

C 2023 HIGH! CANADA MAGAZINE. PRINTED IN CANADA
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 Check out my work atwww.itsupinsmoke.com

 Check out my work at

www.CERTICRAFT.com

 Check out my work at
www.rubiconorganics.com

Role & Work I do?Co-Owner of
Up In Smoke

 Check out my work atwww.itsupinsmoke.com

33

Cultivators/Strains I like?I am currently loving anything from
Kootenay Cultivar & Salt Spring Magic.

Fave Methods of Consumption?Sarah loves to do dabs. Go Concentrates!!

C 2023 HIGH! CANADA MAGAZINE. PRINTED IN CANADA

Sarah Greenwood
Sarah Greenwood

Role & Work I do?

Senior Developer at 

Certicraft Technologies Inc

 Check out my work at

www.CERTICRAFT.com

19

Cultivators/Strains I like?

I like Stewart Farms very much!

Fave Methods 

of Consumption?

Sangita enjoys 

Baths and Bathbombs

C 2023 HIGH! CANADA MAGAZINE. PRINTED IN CANADA

Sangita PandeySangita Pandey

Role & Work I do?
Category Specialist 
at Rubicon Organics, 

home cultivator, 
cannabis chemist

 Check out my work at
www.rubiconorganics.com37

Cultivators/Strains I like?
an always favourite for Tabitha is Cleopatra 

by Simply Bare and Rainbow Flame from J.R. Strain

Fave Methods 
of Consumption?

Tabitha’s most enjoyed consumption
method is a joint shared with

friends and loved ones.

C 2023 HIGH! CANADA MAGAZINE. PRINTED IN CANADA

Tabitha RudkinTabitha Rudkin
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 Check out my work at
www.cannabrand-solutions.com

 Check out my work atwww.countcanna.ca

Role & Work I do?
Director of Sales at
Cannabrand Solutions

Cultivators/Strains I like?I am currently enjoying anything from  Royal Harvest as well as the Astro Labs & Gorilla Gardens vape.

Fave Methods 
of Consumption?
Nasa loves a good ol’ joint and

the classic combobination of
grinding your own ower.

C 2023 HIGH! CANADA MAGAZINE. PRINTED IN CANADA

Nafisa SubedarNafila Subedar

Role & Work I do?Founder & CEO ofCount Canna Inc.

 Check out my work atwww.countcanna.ca
22

Cultivators/Strains I like?
Blueberry Shizzle byPapa Joes Organics

Fave Methods of Consumption?
All you have to do is show Michelle the owerand she’ll take it from there!

C 2023 HIGH! CANADA MAGAZINE. PRINTED IN CANADA

 Check out my work at
www.cannabrand-solutions.com32
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 Check out my work at

www.dabblecannabis.com

 Check out my work at

www.victoriacannabisbuyers.club

Clea Maclean
Clea Maclean

Role & Work I do?
Vice-President of VCBC

Manager of the VCBC Bakery Check out my work at

www.victoriacannabisbuyers.club

25

Cultivators/Strains I like?
Romulon to grow and to share.

Fave Methods of Consumption?
Clea favours suppositories 

and second-hand smoke.

C 2023 HIGH! CANADA MAGAZINE. PRINTED IN CANADA

Role & Work I do?

CEO of Dabble Cannabis Co.

& Hi Point Guest Ranch

 Check out my work at

www.dabblecannabis.com

38
Cultivators/Strains I like?

I enjoy Pineapple Reserve with a

Papaya Bx with a single source

live resin.

Fave Methods 

of Consumption?

Alannah loves to dab

live rosin, especially with a 

quality Canadian glass rig.

C 2023 HIGH! CANADA MAGAZINE. PRINTED IN CANADA

Alannah DavisAlannah Davis
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The	National	Best	Bud	and	Cannabis	
Sommelier	competition	that	

celebrated	YOU.
Thank	you	from	all	of	us	here	at	Cannareps	for	helping	
to	create	so	many	unique	opportunities	for	our	sector	to	
be	surrounded	by	phenomenal	cannabis	and	cannabis	
related	products	as	well	as	great	community.	We	gave	
away	so	many	prizes	and	incredibly	grateful	to	have	
been	able	to	offer	networking	opportunities	for	our	
sector	with	some	of	the	best	of	the	best	in	our	sector.		

Cheers	for	the	all	of	this	year’s	contestants	and	winners	
of	the	Cannabis	Collector’s	Cup.	Here	are	the	of�icial	

results	from	the	�inal	Collector’s	Cup	of	2023	-	held	on	
November	8th	in	Vancouver!	









Photo by Noel Fox
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Captivating Perspectives 
in Cannabis

with Audrey Wong

Captivating Perspectives 
in Cannabis

with Audrey Wong

Photo by Daniel Abadia on Unsplash
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e y  t h e r e ,  c a n n a b i s Henthusiasts! I'm Audrey 
Wong, the proud owner 

of Zyre Brands, the makers of all-
ceramic, �lavoured full-spectrum 
vapes. And guess what? I'm 
super excited to kick off my new 
gig as contributing writer for 
High! Canada Magazine. Today, I 
wanted to share a bit about who I 
am, my journey in the Canadian 
cannabis industry, and most 
importantly, talk about why 
celebrating diverse voices needs 
to be a big deal in our industry.

Growing up in East Vancouver, I 
was surrounded by a community 
of people from various cultures 
and backgrounds. 

When it was time to start school, 
my parents used a different 

address to put me in a school in 
the wealthier west side. Very 
early on in life I saw and felt the 
class disparity between the 
working class East Van where I 
lived and the upper middle class 
west side where I went to school 
and I also saw the differences in 
how the cannabis industry (and 
other types of drug dealing) wove 
into the respective communities. 
I n  E a s t  Va n  i t  f o r m e d  t h e 
livelihood for families and was 
often multi-generational where in 
the west side it was often younger 
p e o p l e  d a b b l i n g  i n  t h e i r 
rebellious drug dealing phase. 
When I re�lect on what motivated 
me to get into the cannabis 
industry once it was announced 
to be legalized, I think of the time I 
spent growing up in East Van and 
the people of  colour in my 

http://www.purelifesoil.com
http://www.purelifesoil.com
http://www.purelifesoil.com


community that were at 
the heart of it. 

Now with legalization, I 
n o t i c e  a  c h a n g e .  T h e 
people of colour that I saw 
s o  f r e q u e n t l y  p r e -
legalization are now few 
and far  between,  and 
women were and still are a 
s m a l l  f ra c t i o n  o f  t h e 
i n d u s t r y.  A s i d e  f r o m 
sentiment and wanting to 
ensure those who took the 
risks so that this industry 
could become legal are 
given the opportunity to 
succeed. There are also 
volumes of data showing 
t h a t  d i v e r s i t y  a n d 
i n c l u s i o n  i n c r e a s e s 
innovation, success, and 
performance. Goodness 
knows our industry needs 
it. 

5 years post-legalization, 
we’re at a pivotal time to 
take action. And now that 
I’m one of the few Asian 
faces, and certainly one of 
the only Asian women, 
coming out of East Van that 
has proudly found success 
in  the  legal  cannabis 
industry, 

I ' m  c o n t r i b u t i n g  m y 
thoughts to this magazine 
and trusting that you’ll 
want to hear about the cool 
stories, triumphs, and 

unique views of women, 
women of  co lour,  and 
people of colour in the 
cannabis world. 

And in the course of this, 
perhaps encourage more 
women, women of colour 
and people of colour to 
explore opportunities in 
the cannabis industry so 
that we don’t miss out on a 
sky rocketing dynamic 
i n d u s t r y  w i t h  a  v a s t 
potential for career growth. 
And to share stories of the 
industry from a different 
lens so if you do choose not 
to participate it’s from an 
i n f o r m e d  p e r s p e c t ive 
versus feeling unwelcome.

In the issues ahead, on a 
monthly basis,  I'm thrilled 
to introduce you to the 
incredible  stories  and 
achievements of  these 
o f t e n - h i d d e n  g e m s . 
E n t r e p r e n e u r s h i p , 
advocacy, recipes, personal 
stories – of the less often 
h e a r d  v o i c e s  o f  t h e 
cannabis industry will be 
shared. 

I really hope to build an 
inclusive and dynamic 
cannabis community and 
I’m looking forward to 
having you join me for the 
journey.
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Audrey is  a lawyer 
turned Canadian legal-
cannabis pioneer. 

She has the unique 
perspective of leading 
the cannabis industry 
as the youngest C-suite 
m e m b e r  o f  t h e  B C 
government cannabis 
distributor, and Vice-
President at a global 
c a n n a b i s  c o m p a ny 
before founding Zyre 
B ra n d s  t o  a m p l i f y 
diverse voices in the 
industry while creating 
vapes that she would 
proudly use herself.

Cartoon	by	Zoe	Si
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FREE LISTINGS IN NEXT MONTH’S
ALL-BRANDS ISSUE OF HIGH! CANADA
In our 93rd issue of this 
cannabis publication we 
will be focusing on the 
plethora of Canadian 

cannabis brands and all 
they offer. With the sheer 

number of available 
products out there we 

decided to do things a little 
different this time around. 

If you have a Canadian 
cannabis brand that you 
would like to see listed 

please send us a 25 word 
description, your logo, 

social media & website by 
December 12th, 2023 to: 
editor@highcanada.net	

so we can include you - 
absolutely free of charge.
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Pioneering Simplicity and 
Advocacy: A Glimpse into 

CertiCraft Technologies Inc 
with CEO Sami Majadla



By Cy Williams
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n the burgeoning landscape Iof cannabis seed-to-sale 
a n d  E R P  s o l u t i o n s , 

CertiCraft Technologies Inc has 
carved its niche as a compliance 
platform. Beyond streamlining 
o p e r a t i o n s  f o r  l i c e n s e d 
cannabis producers, CertiCraft 
is special in that it removes the 
headaches associated with 
complying with Health Canada 
a n d  C R A  r e q u i r e m e n t s . 
L a u n c h e d  i n  2 0 2 0 ,  t h e 
company's CEO, Sami Majadla, 
e m p h a s i z e s  C e r t i C r a f t ' s 
distinctiveness l ies in its 
simplicity, a trait stemming 
from the fusion of in-house 
t a l e n t  a n d  a  d e e p 
understanding of the cannabis 
industry.

As a brainchild conceived in 
2018, CertiCraft evolved into a 
vision of robustly handling and 
automating all  regulatory 
compliance needs via a simple, 
intuitive, “no-training-needed” 
user interface. According to 
Majadla, "When we started, 
there weren’t  any simple 
solutions, nor were there any 
solutions that reliably handled 
compliance for you. Today, 
CertiCraft is the only solution 
that checks off both of those 
boxes." The initial mission, to 
help craft cannabis producers 
transition into and thrive 
within the regulated market, 
remains the guiding star.

CertiCraft's team combines 
expertise in design, regulatory 
c o m p l i a n c e ,  a n d  s o f t wa re 
development, with a dedication 
to policy advocacy to support 
craft cannabis producers. In 
addition to founding CertiCraft, 
Majadla is a founding member of 
the Kootenay Cannabis Council. 
In  that  capaci ty,  h is  work 
alongside other cannabis policy 
advocacy organizations led to the 
B C L D B  e l i m i n a t i n g  r e c a l l 
i n s u r a n c e  r e q u i r e m e n t s 
exempli�ies his commitment to 
s h a p i n g  i n d u s t r y  p o l i c i e s 
positively.

The company currently services 
o v e r  a  h u n d r e d  l i c e n s e d 
producers, catering both to 
micro-scale and larger standards 
alike, though Majadla is quick to 
note that they have zero interest 
i n  s u p p o r t i n g  c o r p o r a t e 
b e h e m o t h s  l i ke  Au ro ra  o r 
Canopy Growth. The company's 
u n i q u e  o ff e r i n g  e n a b l e s 
c u s to m e r s  to  g e n e ra te  a l l 
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necessary government monthly 
reports instantly, and generates 
all the paperwork needed for 
Health Canada and CRA audits 
within a minute. Additionally, 
M a j a d l a  e m p h a s i z e s 
C e r t i C r a f t ' s  e x c e p t i o n a l 
customer support, ensuring 
c l i e n t s  r e c e i v e  p r o m p t 
assistance within a business 
day.

A c k n o w l e d g i n g  t h e 
overwhelming paperwork 
burden on cannabis license 
holders, Majadla expresses 
CertiCraft 's  dedication to 
alleviating this challenge for 
their clients. While providing 
e ff e c t i v e  s o l u t i o n s ,  t h e 
company actively engages with 
r e g u l a t o r s ,  s w i f t l y 
implementing  updates  in 
r e s p o n s e  t o  c h a n g e s . 
CertiCraft's policy advocacy 
work not only keeps them 
ahead of industry shifts but also 
contributes proactively to 
changing cannabis policies for 
the betterment of the entire 
sector.

Despite navigating challenging 
regulations and �ierce market 
c o m p e t i t i o n ,  C e r t i C r a f t 
r e m a i n s  g r o u n d e d  i n  i t s 
cannabis culture roots. Majadla 
emphasizes the team's deep 
care for individuals in the craft 
cannabis space, many of whom 
have transitioned into the legal 
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market. Customer feedback 
serves as a driving force, with 
h e a r t w a r m i n g  m e s s a g e s 
reinforcing the positive impact 
CertiCraft has on its clients.

L o o k i n g  a h e a d ,  M a j a d l a 
envisions a transformed market 
within 2-3 years. He anticipates 
a scenario where the industry is 
no  longer  overtaxed,  and 
reliable distribution channels 
e m e r g e  f o r  s m a l l - s c a l e 
producers. This optimistic 
outlook aligns with CertiCraft's 
e n d u r i n g  c o m m i t m e n t  t o 
s u p p o r t i n g  o p e r a t o r s 
transitioning from traditional 
markets into regulated ones, 
fostering a second wave of 
success within the Canadian 
cannabis industry.

We are pleased to have the 
opportunity to interview Sami for 
this special technology issue of 
High! Canada Magazine. 

Sami.	I	understand	you	are	also	
an	accomplished	musician	and	
producer.	 Tell	 our	 readers	 a	
little	 bit 	 more	 about	 that	
p a s s i o n 	 a n d 	 h ow 	 t h a t ,	
in teres t ing 	 enough , 	 a l so	
intersects	 with	 the	 cannabis	
community?

Hi High!  Canada Magazine! 
Thanks for having me. :) I am 
indeed quite serious about music. 
I ’ v e  t o u r e d  c o m p l e t e l y 
improvised live looping projects 
for just about a decade. My 
current project, thisissami::raw, 
� l e x e s  m y  b e a t b o x i n g  a n d 
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freestyling skills. I compose 
beats on the �ly using my voice 
and a series of guitar pedals, and 
then rap and sing over that. An 
unexpected surprise has been 
h o w  m u c h  t h e  c a n n a b i s 
industry has embraced this 
project! I’ve performed at quite 
a  f e w  c a n n a b i s  e v e n t s 
throughout Canada, and it’s 
been wonderful to be able to 
s h a r e  o n e  o f  m y  b i g g e s t 
passions with my industry 
peers and see their faces when 
their minds are blown. In 
retrospect, this shouldn’t have 
been too surprising, since we all 
know how well music and weed 
go together.

Sami,	what	have	been	some	of	
the	 challenges	 you	 have	
encountered	 building	 out	
CertiCraft	 and	 how	 did	 you	
and	your	team	get	past	those	
hurdles?

Our biggest challenge has been 
how we can remain completely 
independent and true to our 
values while competing with 
companies that have raised 
m i l l i o n s  o f  d o l l a r s  f r o m 
institutional investors. This can 
be broken down into two 
distinct challenges: 1) How can 
we fund our operations while 
k e e p i n g  c o n t r o l  o f  o u r 
business?  2)  How can we 
compete with companies with 
an order of magnitude more 
money than us?

For the �irst challenge, we kept 
our budget super tight, took full 
a d v a n t a g e  o f  C O V I D - e r a 
government support, won $200k 
across a variety of start-up 
competitions, and have been 
heavily supported by a variety of 
provincial and federal programs 
(including about $500k and 
counting from National Research 
Council of Canada’s Industrial 
Research Assistance Program). 
We have received all this support 
because we have invented some 
truly complex forward-thinking 
systems that advances Canadian 
technology signi�icantly. (An 
example of our inventions is a 
system that makes it trivially 
easy for our customers to edit 
their own mistakes, while also 
stopping them introducing any 
discrepancies by checking to see 
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if their changes in the past 
negatively affects anything in 
t h e  f u t u r e . )  A l l  o f  t h i s 
complexity exists to automate 
e v e r y t h i n g  n e e d e d  f o r 
compliance so that our users 
can have an intuitively simple 
interface. This segues nicely 
into the second challenge:

We  s o lve d  t h i s  c h a l l e n g e 
primarily by building the only 
solution in Canada that is both 
simple & intuitive and reliably 
handles everything needed for 
regulatory compliance. We 
g r e w  t o  o v e r  a  h u n d r e d 
customers through word-of-
mouth alone, overtaking many 
of our much-better-funded 
competitors with massive 
marketing budgets. Due to our 
lack of budget, we had to be 

creative to get the CertiCraft 
brand out there, which led to The 
State of Craft, our much-loved 
cannabis policy focused podcast. 
This year (2023) was the �irst 
time that we hired dedicated 
marketing staff.  CertiCraft 
currently provides services to 
over 100 licensed producers, 
including micro cultivators and 
large producers.  CertiCraft 
b r i n g s  ye a r s  o f  c o m b i n e d 
experience in design, regulatory 
c o m p l i a n c e ,  s o f t w a r e 
d e v e l o p m e n t  a n d  p o l i c y 
advocacy work, such as working 
recently with the BCLDB to drop 
the requirement for  recal l 
insurance.  

Sami,	tell	us	a	little	more	about	
why	 this	 is	an	 important	 step	
forward?

http://www.purelifesoil.com
http://www.purelifesoil.com
http://www.purelifesoil.com


www.highcanada.netwww.highcanada.netwww.highcanada.netwww.highcanada.net     Page 35

Well ,  the recall  insurance 
requirement was based on 
needs for large producers that 
simply didn’t make sense for 
small-scale operators. A micro 
was having to pay upwards of 
$50k a year for this insurance, 
yet, if they ever had a recall, the 
deductible for the recall was so 
high that they pretty much 
always paid for the recall out of 
pocket. This change has enabled 
a  f e w  d i ff e r e n t  m i c r o -
cultivators that I personally 
know to apply for a micro-
processing license, since the 
recall insurance requirement 
h a d  b e e n  p r o h i b i t i v e l y 
expensive previously.

T h e r e  a r e  m a n y  o t h e r 
challenges that exist on a 
policy/regulatory level, with 
the primary one being, in my 
opinion, the overtaxation of 
cannabis today. Until there is 
true excise reform (which can 
be as simple as changing the 
excise duty language to “the 
lesser of $1 or 10%”, instead of 
“the greater” as it is right now) 
and provincial distribution 
b o a rd s  w i t h  p ro g ra m s  to 
support craft-scale producers 
(such as the BCLDB with the 
Direct Delivery program) stop 
charging high markups that are 
in direct contravention of the 
Federal-Provincial-Territorial 
A g r e e m e n t  o n  C a n n a b i s 
Ta x a t i o n ,  i t  w i l l  b e  n e a r 
impossible for most craft-scale 

producers to succeed in the legal 
market.

What	are	some	of	your	favorite	
technological	 advancements	
you ' ve 	 s e en 	 w i t h i n 	 t h e	
cannabis	sector	as	a	whole?

I’ve been loving the development 
of various CBD-oriented extracts 
and the electronic dab rigs that 
one can use to enjoy them. THC 
and I don’t really get along 
anymore, and I’ve been blessed 
to have friends in the industry 
that go out of their way to gift me 
non-THC cannabis products that 
h ave  a l l owe d  m e  to  e n j oy 
cannabis again. A lot of what I’ve 
received has been extracts, and 
enjoying that has been enabled 
by vaporization technology 
advances; some of the e-rigs I’ve 
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gotten to try have been mind-
b l o w i n g l y  s m o o t h  a n d 
delightful. I’m really stoked to 
see alternate-cannabinoid 
extracts starting to hit the 
market.

What	 can	 we	 expect	 from	
CertiCraft	in	2024?

In 2023, we focused on �leshing 
out the needs for processors. 
We launched work�lows to 
great ly  s impli fy  tracking, 
reporting, and compliance for 
solventless extraction, topicals 
& edibles manufacturing, and 
medical sales, and are just about 
�inished with our solvent-based 
extraction system. Once that’s 
done, we’ll have systems in 
place to automate everything 
needed for compliance for every 
form of producer in Canada, all 
in a simple and intuitive manner 
that literally causes jaws to drop 
in our demos.

In 2024, we’ll be shifting gears 
into all the “nice-to-haves” that 
aren’t critical for compliance, but 
will make a huge difference for 
operational ef�iciency. Things 
like integrating non-cannabis 
inventory into our system or 
giving companies with multiple 
facilities the ability to manage all 
their facilities from one login.

We’ve also just �inished getting 
all the documentation in place to 
m a k e  o u r  G M P  c e r t i � i e d 
customers have a trivially easy 
time validating CertiCraft, so I 
expect we’ll be supporting an 
increasing number of producers 
e x p o r t i n g  c a n n a b i s 
internationally.

Thank	you	Sami.	I	cannot	wait	
to	see	what	the	future	holds	for	
CertiCraft	Technologies	Inc.

For	more	information	visit	
www.CertiCraft.com
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n the ever-evolving world of Icannabis, a new challenge 
has emerged that demands 

our attention—the creeping 
r i s e  o f  T H C  n u m b e r s  i n 
analytical laboratory testing 
and the market's obsession 
with these �igures over the 
unique properties of cultivars. 
T h i s  p h e n o m e n o n ,  o f t e n 
referred to as THC in�lation, is 
r e s h a p i n g  t h e  C a n a d i a n 
cannabis industry.

Understand ing 
T H C  a n d  I t s 
Importance

T H C  i s  t h e  p r i m a r y 
psychoactive compound in 
cannabis responsible for the 
euphoric high associated with 

its consumption. It interacts 
with the endocannabinoid 
system in the human body, 
leading to various physiological 
and psychological effects. For 
many consumers, THC potency 
i s  a  c r i t i c a l  fa c t o r  w h e n 
choosing cannabis products, as 
it directly impacts the intensity 
of the experience. While high 
T H C  l eve l s  c a n  c e r t a i n ly 
enhance the psychoactive 
effects of cannabis, this singular 
focus on potency overlooks the 
complexity and diversity of the 
plant.

Cultivars, or cannabis strains, 
encompass a wide range of 
unique attributes beyond just 
THC potency. They can exhibit 
variations in �lavor, aroma, 
cannabinoid pro�iles,  and 
terpene content, each of which 
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contributes to the overall 
experience  and potent ia l 
therapeutic bene�its of the 
plant.

The Pitfalls of 
THC Obsession

Loss	of	Diversity: The �ixation 
on high THC numbers has led to 
a narrowing of the cannabis 
gene pool, with many unique 
and valuable cultivars going 
overlooked or disappearing 
from the market.

U n r e a l i s t i c	
E x p e c t a t i o n s :	
Consumers	 expecting	
consistently	high	THC	
l e v e l s 	 m a y 	 b e	
disappointed,	as	THC	
content	can	�luctuate	
due	to	environmental	
factors,	 cultivation	
practices , 	 test ing	
methodologies	 and	
genetic	variability.

N e g l e c t e d 	 M e d i c i n a l	
Potential:	Many cultivars with 
l o w e r  T H C  l e v e l s  h a v e 
signi�icant medical potential, 
offering relief without the 

intense psychoactive effects 
associated with  high THC 
strains.

I n d u s t r y 
R e s pon s e  a n d 
Solutions

To address THC in�lation and 
refocus the market on cultivar 
divers i ty  and qual i ty,  the 
Canadian cannabis industry 
needs to focus on some speci�ic 
steps:

E d u c a t i o n :  E d u c a t i n g 
c o n s u m e r s  a b o u t  t h e 
importance of considering more 
than just THC potency when 
selecting cannabis products is 
essential .  Highlighting the 
unique attributes of cultivars, 
such as terpenes and growing 
practices, can lead to a more 
i n f o r m e d  a n d  s a t i s f y i n g 
cannabis experience.

S t a n d a rd i z e d 	 Te s t i n g :	
Laboratories are working on 
standardized testing protocols 
that assess not only THC but also 
o t h e r  c a n n a b i n o i d s  a n d 
terpenes. This scienti�ically 
aligned approach to testing 
provides  a  more accurate 
representation of a strain's 
pro�ile, and better represents 
the standardized methods in 
other industries such as food, 
p h a r m a c e u t i c a l s ,  a n d 
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contamination testing.

Cultivar	Preservation: Efforts 
are underway to preserve and 
promote rare and unique 
cultivars that may not be 
focused speci�ically on THC %.

The creeping rise of  THC 
numbers in  the Canadian 
cannabis industry has brought 
b o t h  c h a l l e n g e s  a n d 
opportunities. While high THC 
strains undoubtedly have their 
p l a c e ,  i t ' s  c r u c i a l  n o t  t o 
overlook the rich diversity of 

c u l t iva r s  a n d  t h e  u n i q u e 
properties they offer. 

By prioritizing quality and 
diversity over quantity and 
potency alone, we can ensure a 
more vibrant and sustainable 
f u t u r e  f o r  t h e  c a n n a b i s 
industry—one that embraces 
the full spectrum of cannabis 
ex p e r i e n c e s ,  m e d i c a l  a n d 
therapeutic potential.

By	Tabitha	Rudkin	
Category Specialist
www.RubiconOrganics.com
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BRIDGING 
MINDS 

& 
BUDS 

n  t h e  e v e r - e v o l v i n g Ilandscape of technology, 
Elon Musk has once again 

taken center stage with his 
ambitious ventures.  From 
e l e c t r i c  c a r s  t o  s p a c e 
e x p l o r a t i o n ,  M u s k ' s 
innovations have become 
synonymous with pushing the 
boundaries of what's possible. 

Recently, he delved into the 
realm of neuroscience with his 
Neuralink project, sparking 
d i s c u s s i o n s  a b o u t  t h e 
c o nve r g e n c e  o f  a r t i � i c i a l 
intelligence (AI), the metaverse, 
and, believe it or not, the 
cannabis industry.  In this 
article, we'll  embark on a 
journey that ties together 

By Tony Lawand
& Richard Kern
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Neuralink	and	the	Mind-
Bending	Possibilities:

Musk's Neuralink has been 
m a k i n g  w a v e s  w i t h  i t s 
ambitious goal of merging the 
human brain with computers. 
As Musk himself puts it, he 
envisions a  future where 
humans can communicate 
t e l e p a t h i c a l ly,  d o w n l o a d 
information directly into their 
brains, and even control devices 
with mere thoughts.  Now, 
imagine a world where you can 
order your favorite strain of 
cannabis just by thinking about 
i t .  Forget  about  scrol l ing 
t h r o u g h  o n l i n e  m e n u s ; 
Neuralink could turn cannabis 
ordering into a mind-bending 
experience.

Humor	Amid	the	Haze:

In the ever-evolving landscape 
of  technology,  Elon Musk 
c o n t i n u e s  t o  p u s h  t h e 
boundaries of innovation with 
ventures that seem straight out 
of a science �iction novel. From 
Neuralink's brain-computer 
interface to the emerging 
metaverse and the growing 
i n � l u e n c e  o f  a r t i � i c i a l 
intelligence, Musk's endeavors 
a r e  n o t h i n g  s h o r t  o f 
revolutionary. Buckle up as we 
take a journey through the high-
tech horizons of Neuralink, the 
M e t a v e r s e ,  A I ,  a n d  t h e 

surprisingly intertwined future 
of Cannabis.

Of course, it wouldn't be a 
Muskian adventure without a 
touch of humor. Imagine Musk 
h i m s e l f  m a k i n g  a  c a m e o 
appearance in the metaverse, 
donned in a digital tie-dye suit, 
handing out virtual munchies to 
users exploring the cannabis-
inspired landscape. The AI 
budtender cracks a few jokes, 
and Neuralink users share 
hilarious anecdotes about their 
a t t e m p t s  t o  o r d e r  p i z z a 
telepathically. In this world, 
laughter is the ultimate currency, 
and Musk is  the  eccentric 
ringmaster of a high-tech circus. 
While the technology is still in its 
early stages, Musk's vision has 
sparked debates about the 
p o t e n t i a l  o f  a  c o n n e c t e d 
c o n s c i o u s n e s s  a n d  i t s 
implications for the metaverse.
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Elon's	Neuralink:	Navigating	
the	Neural	Highway:

Musk's  Neural ink project 
promises to turn our brains into 
the ultimate interface. While it 
may not be the gateway to 
telepathic communication just 
yet, it does raise questions 
about the potential integration 
o f  o u r  m i n d s  w i t h  t h e 
metaverse. Imagine Elon's 
neural highway paving the way 
for us to navigate virtual realms 
with nothing but our thoughts. 
We might soon �ind ourselves 
pondering the meaning of life in 
a virtual garden while our 
physical bodies are comfortably 
seated in a cannabis-friendly 
lounge.

The	Bud	of	Creativity:

C a n n a b i s  h a s  l o n g  b e e n 
associated with enhanced 
c r e a t iv i t y  a n d  d ive r g e n t 
thinking. In the metaverse, 
where imagination reigns 
supreme, the cannabis industry 
might play a pivotal role in 
shaping the narrative. Imagine 
a virtual dispensary where 
users can explore strains that 
promise to boost creativity or 
e n h a n c e  t h e  i m m e r s i v e 
experience. Who knows, maybe 
Elon's next big idea will be 
sparked by a virtual joint in the 
metaverse.
M u s k  c o u l d  j e s t  a b o u t 

brainstorming sessions where AI 
algorithms and cannabis-infused 
creativity collide, generating 
ideas  that  range from the 
g r o u n d b r e a k i n g  t o  t h e 
downright bizarre. "We thought 
we invented a teleportation 
device, but it turns out it was just 
the of�ice cat on a Roomba!"
After all, who wouldn't want a 
world  where  con� l icts  are 
resolved with a joint and a 
c o n v e r s a t i o n  i n  a  d i g i t a l 
cannabis garden.

The	Metaverse:	A	Digital	
Playground	for	Pot	

Enthusiasts:

As the world delves into the 
development of the metaverse, a 
virtual reality space where users 
can interact with each other and 
the digital environment, one 
can't help but wonder about the 
potential for a cannabis-friendly 
virtual world. Picture this: a 
metaverse where users can 
gather in virtual smoke circles, 
share digital joints, and explore 
psychedelic  landscapes al l 
without leaving the comfort of 
their homes. It's a stoner's dream 
come true, and Musk might just 
be the one to make it a reality, it's 
a b o u t  b u i l d i n g  a n 
interconnected space where 
r e a l i t y  a n d  i m a g i n a t i o n 
intertwine. The metaverse could 
b e  t h e  u l t i m a t e  c a n n a b i s 
connoisseur's playground.
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The	Green	Connection:	
Cannabis	in	the	Metaverse	
and	AI-Powered	Highs:

Let's roll one up and explore the 
green connection between 
Neuralink, the metaverse, and 
the cannabis industry. As Musk 
seeks to bridge the gap between 
our brains and computers, one 
can't help but imagine a future 
wh e re  A I  a l g o r i t h m s  a re 
enhanced by creative, lateral 
thinking induced by cannabis.

Cannabis:	The	High	Road	to	
Innovation:

Now, you might be wondering 
how the cannabis industry �its 
into this technological tapestry. 
As society becomes more 
accepting of cannabis, both for 
medicinal and recreational use, 
the industry is experiencing a 
b o o m .  Fro m  C B D - i n f u s e d 
beverages  to  AI-powered 
c u l t iva t i o n  m e t h o d s ,  t h e 
cannabis sector is embracing 
innovation.

Musk is no stranger to diverse 
business ventures, and the 
cannabis industry might be the 
next frontier. As legalization 
spreads, Elon's green thumb 
could extend beyond electric 
cars and space exploration to 
embrace the therapeutic and 
economic potential of cannabis. 
Pe r h a p s  w e' l l  s e e  M u s k-

branded strains with names like 
"X Fuel" or "Tesla StiX" hitting 
the shelves, blending science, 
humor, and a touch of the cosmic.

AI	Budtenders:	From	Silicon	
to	Sativa:

A s  a r t i � i c i a l  i n t e l l i g e n c e 
c o n t i n u e s  to  a dva n c e ,  t h e 
i n te g ra t i o n  o f  A I  i n to  t h e 
cannabis industry is not as far-
fetched as it may seem. Imagine 
walking into a dispensary and 
being greeted by a friendly AI 
budtender who can recommend 
the perfect strain based on your 
mood, preferences, and previous 
ex p e r i e n c e s .  W i t h  M u s k ' s 
penchant for automation, we 
might soon �ind ourselves relying 
on AI to guide us through the 
e v e r - e x p a n d i n g  w o r l d  o f 
cannabis, ensuring that every 
high is a tailored and enjoyable 
experience.

The	High-Tech	Greenhouse:	

On the cultivation side, the 
cannabis industry is already 
leveraging AI for optimized 
g r o w i n g  c o n d i t i o n s .  A I 
a l g o r i t h m s  c a n  m o n i t o r 
environmental factors, adjust 
lighting and nutrient levels, and 
even predict harvest yields. 
Neuralink might just provide a 
direct  neural  interface for 
growers to communicate with 
their high-tech greenhouses, 
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ensuring the happiest and 
healthiest of plants.

Challenges	and	
Controversies:	Navigating	
the	Clouds	of	Cannabis	and	

Tech:

While the concept of a high-tech 
cannabis metaverse may sound 
like a whimsical journey, it's 
crucial to address the potential 
challenges and controversies 
that could arise. From ethical 
concerns about Neuralink's 
brain-computer interface to 
regulatory hurdles in the 
cannabis industry, the path 
ahead may not be as smooth as 
a well-rolled joint. Balancing 
innovation with responsibility 
will be key to ensuring that the 
fusion of these technologies 
enhances rather than hinders 
our collective well-being.

The"Joint”	Evolution:

As we roll into this high-tech 
future, the joint evolution of 
E l o n ' s  N e u r a l i n k ,  t h e 
metaverse, AI, and the cannabis 
i n d u s t r y  s e e m s  a l m o s t 
inevitable. It's a journey that 
p r o m i s e s  t o  b e  b o t h 
enlightening and entertaining. 
Elon's knack for injecting 
humor into his projects could 
mean that the future holds not 
o n l y  g r o u n d b r e a k i n g 
technological advancements 
but also a few chuckles. 

Blazing	Trails	into	the	Future:

As we zoom into the zany future 
o f  M u s k ' s  N e u r a l i n k ,  t h e 
m e t a v e r s e ,  a n d  A I - b a k e d 
cannabis escapades, get ready 
for a wilder trip than a roller 
coaster in zero gravity. It's not 
just a journey; it's a joyride on 
the S .S .  Blunt  through the 
Laughter Nebula. 

So pack your virtual bowls and 
snacks and prepare for a mind-
blowing, rib-tickling adventure 
into the future. Because in 
Musk's metaverse, the only thing 
higher than the tech is your 
shattered psychedelics!

Tony	Lawand
H i g h !  C a n a d a  M a g a z i n e 
Technology Editor with Richard 
Kern

www.card.get-card.com/tony-
lawand

www.highcanada.net     Page 47

http://www.purelifesoil.com






www.goodreads.com/book/show/123237673-
things-i-can-t-change

www.amazon.com/dp/B0BY5JDY2Z?ref_=pe
_3052080_276849420

 serious work lightened by plenty of Anoir humor, ‘Things I Can’t Change’ by 
T.F. Pruden is a frank, gritty, but 

heartwarming tale of shared recovery. In this, 
his seventh novel, the Canadian author shows 
the challenges lived by three unlikely 
roommates, as they struggle to get sober.

As with most Pruden novels, dealing with 
Canada’s geography plays a role. This time out, 
the story takes us on a journey east from 
Montreal, Quebec, to Vancouver Island, B.C., 
with Alberta’s Rocky Mountains featured.

Though historic details add context, recovery is 
the heart of this story. So, in a series of epic 
soliloquies, the roommates share personal tales 
showing who they were, what happened, and 
how they got sober.

Though entertaining, none of them shy away 
from sharing the life-and-death reality of both 
addiction and recovery. To learn what it takes to 
get sober, you must read this novel.

A work of rare integrity, T.F. Pruden’s seventh 
novel is a future classic. 

T.F. Pruden is a Canadian novelist of Metis 
heritage. Written in an episodic and constrained 
minimalist style, his work shares a dry wit while 
embracing the postmodern. Themes of cultural 
identity, racial separation, individualism, 
collectivism and the absurd confront Indigenous 
characters living with racism and bigotry 
common to life in Canada. He lives in small 
town Alberta in western Canada.

 
A New Book 

by T.F. Pruden
Now Available!
His seventh novel 'Things I Can’t Change', 
published in April 2023, is available in eBook, 
paperback, and hardcover. A frank, gritty, but 
heartwarming tale of shared recovery; this 
future classic of Canadian literature is available 
worldwide on Solitary Press. A Paperback 
review copy is enclosed. For more information, 
see the links below.

Author Website: 
www.tfprudenthewriter.blogspot.com/

Author Email: 
tfprudenthewriter@gmail.com 

Social Media/Instagram: 
@tfprudenthewriter

Reader Reviews:
www.goodreads.com/book/show/123237673-

things-i-can-t-change

Buy Online:
www.amazon.com/dp/B0BY5JDY2Z?ref_=pe

_3052080_276849420

Solitary Press is a Print-On-Demand (POD) literary 
imprin t .  Sol i tary  Press  i s  publ isher  and 
representative of Canadian writer T.F. Pruden. 
Solitary Press publishes, distributes, and sells 
hardcover, paperback, and eBooks worldwide via 
Kindle Direct Publishing.

Pruden, T.F. (Ed.). (2023). Things I Can’t Change 
(First Edition). Amazon, USA: Solitary Press.
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